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The advertising policy for procurement relating to construction projects contracts for the 

construction or erection of permanent improvements for within The Texas A&M University 

System includes the following forms of media publication is as follows: 

 

1. Print Media 

 

 All requests for bids or requests for proposals for, but not limited to, the construction, 

fabrication or erection of permanent improvements, for movable furnishings and/or 

movable equipment, “An advertisement for bids for a construction project shall be 

published at least twice in a local newspaper, in one or more metropolitan newspaper(s), 

and in a minority focused print media of general circulation.” 

 

2. Electronic Media 

 

Prior to any procurement that will exceed $25,000 relating to a construction project, a 

notification will be placed on the State Electronic Business Daily as facilitated by the 

Texas Department of Economic Development.  This notification must precede the 

bidding, offering or vendor selection process by the period of time specified in Section 1, 

Subchapter B, Chapter 2155, Government Code. 

 

 


